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The goal of this project was to adapt a successful educational delivery mode (Extension’s Just in
Time Parenting newsletter series) to reach parents of children birth through adolescence with
age-appropriate information that would help parents prevent childhood obesity.
Expected outcomes and impact: When fully implemented, it is expected that the Just in Time
Parenting resources will have a 2-generation effect — children and their parents will be
exposed to nutrition and healthy lifestyle messages from the time of the child’s birth.
0 The educational messages will influence parents to make healthier food and

lifestyle choices for themselves and their children. New parents have openness to
healthy feeding and nutrition information. By intervening early and in a sustained
way over time it will be possible for parents to change their own behaviors and to
help their children develop healthy habits.

Families will receive regular “best practice” messages that promote healthy choices
and fitness. Research has shown that prevention is essential. Weight loss is
difficult and often not sustained later in life. By creating healthy routines and
habits, families will be able to reduce health care costs and establish lifelong
healthy behaviors for all family members.

What is Just in Time Parenting?

a) Justin Time Parenting provides a broad umbrella for delivering Extension’s information
and resources to parents nationwide — providing research-based information when it
can be most useful and make the biggest difference — promoting healthy growth and
development, reinforcing positive parenting behaviors, connecting families to local
resources, and reinforcing family strengths.

Written at a 4" grade reading level, JITP cuts to the core of research-based parenting
information needed to help children thrive. JITP can be teamed with other efforts (face
to face meetings, home visiting) to reinforce key concepts and provide ongoing
“contact” and encouragement.

Just in Time Parenting is disseminated in 3 ways:

1) Parents can access Just in Time Parenting resources online at

b)

c)

2)

http://www.extension.org/parenting

a. The first 18 months of the Just in Time Parenting letters are online. Parents
can enroll and then receive monthly notification that their age-paced letter
is ready.

b. Print formatted (PDF) versions allow parents to print out and share
attractive monthly newsletters with spouses, other family members and
child care providers.

c. Frequently Asked Questions and Ask the Expert are important parts of the
interactive website. Featured Articles highlight seasonal and other timely
information.

Extension professionals can print the information and mail it out monthly (or bi-
monthly for older children) in newsletter format with local links, contacts and
identification. This delivery method is especially important for those families who
do not have dependable Internet access.
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3) The newsletters may be delivered by hand as an adjunct to existing face-to-face
programs that dependably reach parents each month. For example, Expanded Food
and Nutrition staff and/or other home visitors may take the information to families,
using it as a basis for their interactions with the family. Just in Time Parenting may
also be handed out at pediatric visits, through childcare programs, at parent
resource centers, or by high school teachers (working with teen parents) and other
parent educators.

Goals/Workplan, Accomplishments and Challenges

1) Establish 3-5 member advisory committee, and secure involvement of states with age-
paced materials: completed.
a. Members of this advisory committee included Drew Betz, Washington State

University Extension Regional and County Educator, Dr. Anna Mae Kobbe, CSREES-
USDA National Program Leader, Dr. Diana Del Campo, New Mexico State University
Extension Family & Human Development Specialist, Dr. Shirley Gerrior, CSREES-
USDA National Program Leader, Dr. Madeleine Sigman-Grant, University of Nevada
Extension Nutrition Specialist, and Dr. Susan Walker, then University of Maryland
Extension Specialist in Child Development & Family Studies.

b. Each state having an Extension age-paced newsletter series was invited to join this
project. Members of the initial Just in Time Parenting core leadership group
included Dr. Diana Del Campo, New Mexico State University Extension Family &
Human Development Specialist; Dr. Aaron Ebata, University of lllinois Extension
Human Development Specialist; Dr. Sally Martin, University of Nevada at Reno
Extension Child Development and Family Studies Specialist, and Dr. Susan Walker,
then University of Maryland Extension Specialist in Child Development & Family
Studies.

2) Review key research relating to childhood obesity prevention: completed.
The research review was completed by Dr. Margaret Brown and peer-reviewed by
Extension colleagues nationally. The final document and highlights of the
research review are available at
http:/ /ag.udel.edu/extension/fam/obesity / ChildhoodObesity.htm

Members of the multi-state review team included:

Drew Betz, Washington State University Extension

Diana DelCampo, Ph.D., New Mexico State University Extension
Shirley Gerrior, Ph.D., CSREES, USDA

Carole Gnatuk, Ph.D., University of Kentucky Extension

Sheryl O. Hughes, Ph.D., Baylor College of Medicine

Anna Mae Kobbe, Ph.D., CSREES, USDA

Sally Martin, Ph.D., University of Nevada-Reno, Extension

Susan Nitzke, Ph.D. University of Wisconsin Extension

Kathy Riley-Lawless, Ph.D., University of Delaware College of Nursing
Madeleine Sigman-Grant, Ph.D., University of Nevada — Reno, Extension
Sue Snider, Ph.D. University of Delaware Extension


http://ag.udel.edu/extension/fam/obesity/ChildhoodObesity.htm

Dorothy Onn, MSW, Nemours Health and Prevention Services
Linda Tholstrop, M.S., Nemours Health and Prevention Services
Mary Trotter, R.D., Nemours Health and Prevention Services
Beth Van Horn, Ph.D., Pennsylvania State University Extension
Elizabeth Walker, M.S., Nemours Health and Prevention Services
Susan Walker, Ph.D., University of Maryland Extension

3) Develop key educational messages on nutrition, physical activity, and related obesity
prevention strategies appropriate for children newborn through adolescence: completed.

1)

2)

3)

Building on the review of research —and in consultation with Children’s Nutrition
Center researchers at Baylor College of Medicine and Extension specialists
throughout the national Cooperative Extension system -- key messages for parents
to prevent obesity in children have been developed and are posted at
http://ag.udel.edu/extension/fam/obesity/ChildhoodObesity.htm

One of the important themes in obesity prevention research is the way the
authoritative parenting style (which is emphasized in Just in Time Parenting) is
important for helping children grow up healthy in every way.

Background information to help those who work with families understand the
relevance of key concepts is also included at the above web site.

4) Integrate key obesity prevention messages into Just in Time Parenting and format the
series to be distributed nationally: the first 18 months are completed; and additional
issues are in process.

2)
3)

4)

Special care is being given to design, layout and graphics that will be attractive to
low-income families with low-literacy reading skills.

The Just in Time Parenting (JITP) newsletters and resources are available for
parents at http://www.extension.org/parenting

Parents can subscribe to receive free e-newsletters customized to the age of their
child at

http://www.extension.org/pages/Subscribe and Receive Parenting Newsletters b

y Email

5) Develop mechanisms for Extension colleagues nationwide to have access a wide range of
JITP programming resources: completed — and in process.

a) A password protected website has been developed to share these resources
with Extension colleagues nationwide at http://www.parentinginfo.org/
Resources available include:

i) Marketing materials, which can be customized -- including flyers and/or
press releases to publicize Just in Time Parenting to parents in their
geographic area.

ii) Print-ready newsletters (with customizable space for logo or masthead) can
be downloaded and distributed by mail (especially for those families
without dependable Internet access).

iii) An Evaluation Toolbox provides tools and support for implementing an
evaluation and providing feedback to local stakeholders and funders. An
automated evaluation and reporting system is being pilot tested. In the
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long term, this will provide invaluable parent feedback to help improve Just
in Time Parenting.
b) The Just in Time Parenting information and resources are being publicized and
distributed to Extension colleagues nationwide.

i) Atthe 2009 Extension Family Science Network Conference (April 21-24),
Extension family life specialists in each state were updated on the JITP
resources.

ii) Technical assistance is being provided by the JITP team for developing cost-
effective methods for duplicating and distributing the newsletters at local
and state levels.

iii) A national Just in Time Parenting webinar is planned for Extension
colleagues nationwide on Jan. 21-22, 2010.

iv) In the future, a special effort will be made to get this information into
Extension’s EFNEP (Expanded Foods and Nutrition Education Program), WIC,
Head Start, home visiting and other programs with face-to-face interactions
with parents.

6) The USDA Innovation Grant has provided the foundation for the following projects,
which are currently in process:
a) The Just in Time Parenting newsletters are being translated into Spanish.
i) The Spanish version of each Just in Time Parenting issue is just being
reviewed by Expanded Food and Nutrition Program staff and other
Extension colleagues who work with low-income Spanish-speaking families
across the nation.
ii) The first 12 issues have been translated, and additional issues are entering
the Spanish-translation process.
b) Podcasts are available at:
http:/ /www.extension.org/pages/Just_in_Time_Parenting Podcasts_1st
Year

While we have not completed the Just in Time Parenting series from prenatal through the
school-age years, significant progress has been made in completing the series and in
integrating the key messages for obesity prevention into those issues currently in process.
The key messages for obesity prevention are a valuable foundation, and will continue to be
useful as the Just in Time Parenting resources are expanded.

Impact
Although there has not been time to evaluate the effectiveness of the newly updated

Just in Time Parenting resources, we can draw on the evaluations of JITP newsletters over the
past 30 years (by annual surveys of readers, multi-state pre-post evaluations of knowledge
and attitude change, and treatment and control group comparisons). The evaluation studies
show that:
e Parents rate the newsletters as highly useful for childrearing advice more often than any

other source of information, including physicians, nurses, relatives, and other printed

materials. (1)
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e The newsletters are shared and discussed within the parents’ social networks, averaging two
readers per newsletter. Married mothers discuss them with their husbands; single mothers
share and discuss the newsletters with their own mothers. (2)

e Instudiesin CA, DE and WI, those who report they change their behaviors and attitudes
most — as a result of reading the newsletters — are youngest, poorest and least educated.
(1)

e Parents receiving the newsletters for a year (compared to control group parents who do
not) have beliefs significantly less like those of child abusing parents. They also report
spanking or slapping their babies significantly fewer times in the previous week. (3) In a
study of a high risk group of parents in Nevada, none had substantiated reports of child
maltreatment after receiving the newsletters for two years. (4)

e Parents receiving the newsletters for a year, compared to control group parents who did
not, provided a significantly more intellectually stimulating home environment for their
infants and toddlers. Parents also report reading to their babies more often. (3)

e British parents receiving the newsletter were less likely to be “hassled” by the new infant
and showed more positive parenting characteristics than parents in the control group. (7)

e Hispanic mothers in an Oregon home visiting program rated the newsletters as more useful
than any other parenting information, and reported positive changes in 6 areas of parenting
practice. Home visitors reported using the newsletter as a teaching tool that could be left
with the families. (5)

e Rural Appalachian parents were strongly supportive of age-paced newsletters. Members of
their Child Care Coalition believe that parenting newsletters are more appropriate than
group educational sessions where there is no public transportation and families can’t afford
to drive to meetings — or they feel uncomfortable meeting with “outsiders.” (6)

In summary, JITP readers across all educational and economic levels report that:
= They feel more confident and competent in raising their children.
= JITP newsletters are more useful than any other source of information.
= They share and discuss the newsletters within their family and social networks.
Just in Time Parenting...
= Helps parents have realistic age-appropriate expectations
=  Provides reassurance about child’s development
= Accentuates the positive — encourages and reinforces family’s strengths
=  Helps parents identify problems early; suggests how to find help
= Links parents to a broad range of human services
= Reaches “hard to reach” families
= Cuts through social isolation of abusive families

Summary

Working with Extension colleagues throughout the nation, we have the capacity to reach
millions of parents with key messages to help their children grow up healthy and ready for
success. With Extension’s grassroots capabilities, multiple delivery formats (including face-to-
face programs) can be used to provide the ongoing support parents need to build the healthy
habits and skills needed to prevent childhood obesity.



Funding from the USDA Innovation grant has allowed us to make steady progress toward our
goal: Just in Time Parenting — starting prenatally and continuing through adolescence —-
available nationwide to every interested parent. Reaching parents early is crucial to setting the
foundation for kids who grow up healthy and ready for success. As parents establish their
routines and feeding practices, children get a healthy start, and the cumulative impact can make
a real difference in the lives of children and their families.

Contact: Pat Tanner Nelson, Extension Family & Human Development Specialist, University of
Delaware email: ptnelson@udel.edu phone: 302 831-1329 fax: 302 831-0843
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